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ABSTRACT 

 

In today’s professional environment, companies are likely not only to focus on earning profits but 

also focused to take accountability for the well-being of society and the protection of the 

environment. This method is normally known as “Corporate Social Responsibility” CSR, which 

has become a vital part of modern business practices. This study focuses on understanding people’s 

awareness and perception of CSR activities and its role in endorsing sustainable development goal. 

The proposed research is based on both primary and secondary information collected for the study. 

Primary data has been gathered from sample respondents through a structured formulated 

questionnaire.  Sample size selected for the study is 100. The collected data were scrutinized and 

analyzed using statistical methods to comprehend the views of the participants. The findings and 

research outcomes are show that most respondents are aware of CSR activities and accept as true 

that companies should take responsibility for supporting society and the environment. The survey 

also demonstrates that CSR initiatives contribute to sustainable development, help build greater 

trust among people toward companies, and encourage individuals to support businesses that act 

responsibly. Overall, CSR helps to create a tougher and more productive association between 

businesses and society. 
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INTRODUCTION 

 

In recent years, the role of businesses in society has prolonged beyond simply earning profits. This 

sense of responsibility is commonly discussed to as Corporate Social Responsibility (CSR). 

Through CSR, organizations take various initiatives such as community development. 

environmental conservation, support for education. Companies are now anticipated to take 

responsibility for the well-being of society and the safety of the environment., healthcare 

programs, and other activities that contribute to cultivate and increase the value of human life in 

society. With rising environmental concerns and social encounters, CSR has progressively been 

viewed as an important way for businesses to sustenance goal of sustainable development. 
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Sustainable development attentions on meeting the wants of the present generation by preserving 

that for new and young generations are not run-down of their ability to encounter their individual 

needs. CSR creativities help companies subsidize to this goal by inspiring responsible practices 

such as reducing environmental impact, supporting community welfare, and following ethical 

business standards. In emerging country like India, corporations are encouraged—and in some 

cases legally required—to allocate a share of their profits toward CSR initiatives that benefit 

society and the surroundings. 

 

In other side, the success and effect of CSR happenings depend mostly on how aware people are 

of these actions and how people see these kinds of activities for the society. When individuals are 

aware of CSR dynamisms, they are seeming to escalate and support companies that act 

responsibly. However, when awareness is limited, the value and effect of such initiatives may not 

be completely recognized. Therefore, understanding degree of public awareness and thinking  of 

these activities becomes essential in assessing how effectively these efforts contribute to 

sustainable development. 

 

PROBLEM STATEMENT 

 

“When there is limited analysis on CSR “Corporate Social Responsibility” activities, it becomes 

difficult to clearly understand how much these initiatives actually benefit society and the 

environment. Without proper studies and analysis, organizations may fight to quantity the real 

impact of CSR efforts. As a conclusion, there can be a breach between the activities carried out by 

companies and the actual benefits expected for societal and ecological progress. In addition, when 

people have limited evidence or understanding about CSR initiatives, impact of these activities 

may not be fully realized. So, it becomes imperative to study and analyze CSR practices so that 

their value can be better understood and their contribution to sustainable development can be 

strengthened. 

 

OBJECTIVES OF THE STUDY 

 

This helps in giving clear path and purpose to the research. They guide the scholar by highlighting 

the main aspects that need to be explored and understood with relative to the research topic. In 

present research, the objectives focus on understanding how people view and detect Corporate 

Social Responsibility (CSR) actions and how these creativities donate to sustainable development. 

By examining these features, the study aims to gain a heightened understanding of the role CSR 

plays in society and how it impacts people’s attitudes toward companies. The objectives of the 

suggested study are as follows: 

 

1. To find out the level of perception of the people on CSR activities undertaken by 

companies. 

2. To analyze how individuals perceive these initiatives and their societal impact as well as   

their importance for the environment. 

3. To evaluate the CSR activity’s role in promoting and supporting sustainable development. 

4. To understand whether CSR activities influence people’s belief and overall attitude toward 

companies. 
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LITERATURE REVIEW 

Zervoudi (2025) enlightened how CSR has gradually nurtured over time and shown its presence 

widely and how it is now closely linked with ESG practices. This activity has impact on 

environment, Society and Government. The study highlights that CSR no longer seen as just an 

elective activity but has become a significant part of business tactics, helping organizations 

promote to sustainable development. 

 

Yan (2025) highlighted how CSR activities influence environmentally responsible behavior. The 

research found that the companies destructively engage in the CSR initiatives, it encourages 

individuals and organizations to adopt more ecologically amicable practices that are good for 

environment and become more sensible about sustainability. 

 

Papadopoulos (2025) observed effect of CSR activity awareness and actions on consumer conduct. 

The results recommend that the people are aware about the social and environmental initiatives 

taken by companies, they tend to trust those companies more and are further willing to support 

businesses that act responsibly. 

 

Mohammed (2025) observed the connection between CSR activities and the competitive position 

of companies. The research highlighted that corporations that actively exercise CSR can strengthen 

their status and improve their standing in market while also causal positively to society. The study 

emphasized that organizations which implement CSR practices successfully can improve their 

reputation and achieve long-term sustainability. 

 

Li (2025) analysed the association and linking between CSR initiatives and consumer trust. The 

findings shown that CSR activities help in building a positive brand image and can influence 

consumers’ decisions while choosing products / services. 

 

Ashurov (2024) explained role of CSR in supporting sustainable development and social welfare. 

The research emphasized that responsible corporate actions can impact to economic growth and   

environmental protection. 

 

Wirba (2023) examined the role of CSR actions in modern business practices and stated that 

companies are increasingly expected to take concern for social and ecological issues with their 

economic objectives as these activities have positive impact on the company’s band building and 

increase the visibility among the community. 

 

Bordean (2023) studied the linking between corporate strategy, customer orientation, and CSR 

practices. The research suggested that companies adopting CSR initiatives are able to expand their 

performance and build stronger relationships with stakeholders. 

 

Singh (2021) explored the impact and importance of CSR activities on organizational performance 

and stakeholder trust. The study concluded that responsible business practices help companies 

build a positive reputation and maintain good relationships with stakeholders. 
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Pätäri (2017) investigated stakeholders’ insights of CSR activities and highlighted that public 

perception plays an important role in determining how effective the CSR initiatives taken by the 

corporations for the society or for the community development. 

 

RESEARCH METHODOLOGY 

 

For the purposed research a appropriate research methodology was adopted to collect and analyze 

information related to people’s awareness and insight of CSR “Corporate Social Responsibility” 

actions and their role in indorsing sustainable development.   Research information or data has 

been collected from the respondent through a structured questionnaire. 

 

RESEARCH DESIGN 

 

The study follows a descriptive research design, as it aims to understand and describe how people 

perceive CSR activities and how aware they are of the initiatives taken by companies for social 

and environmental development. This design helped in presenting the feelings and views of 

respondents in a clear and organized way. 

 

DATA COLLECTION 

 

The proposed study is an empirical research and based on primary data. Survey method was 

adopted and required data has been collected through structured questionnaire and framed through 

simple language. 

 

SAMPLING METHOD 

 

During selection of the respondent Convenience sampling is used. Participants were chosen 

based on their comfort and readiness to take part in the survey, which made it easier to collect 

required responses within the stipulated time. 

 

SAMPLE SIZE 

 

100 respondents contributed in the study. The respondents were carefully chosen from different 

backgrounds, which helped in gathering a different of opinions and perspectives regarding CSR 

activities. 

 

DATA ANALYSIS 

 

The responses collected from the questionnaire were carefully scrutinized and examined with an 

appropriate method.  Statical methos used for analysing the data and presented through the tables 

and charts so that the results could be easily understood. This helped in identifying forms in the 

retorts and drawing meaningful insights about public awareness and perception of CSR activities. 
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LIMITATIONS OF THE STUDY 

 

The research finding is drawn under the observation and analysis on the basis of data collected 

from small sample size so this is the limitations of the research. The observations and finding are 

constructed on the responses of a limited number of participants, and therefore, the findings may 

or may not fully signify the views of the entire population. Moreover, the results depend on the 

trustworthiness and understanding of the respondents while answering the questionnaire. 

 

DATA ANALYSIS 

 

The responses collected were carefully reviewed to identify the opinions and viewpoints of 

respondents for CSR events or activities and their link with sustainable development. The evidence 

gathered from the survey was organized in a clear and regular way so that the responses could be 

easily interpreted. This process helped in identifying how aware mankind are about CSR initiatives 

and how they view about the contribution of companies in contributing to social and environmental 

well-being. 

 

For the study, responses were collected from the 100 sample contributors. The responses were 

then settled and observed to observe the general pattern of opinions shared by the respondents. 

This analysis assisted in understanding people’s views about CSR initiatives and   their believe on 

whether such activities play a meaningful role in supporting sustainable development. The results 

found from the responses are offered below in an organized manner, showing the opinions and 

preferences of the participants for each question constructed in the survey. 

 

Question no.1 

 Do you know what is CSR and about the activity carried out by companies? 

The chart shows that 78% of the 

respondents from 100 are aware 

about the activity carried out by 

companies, while 22% are not 

aware. This specifies that most of 

the respondents have some 

knowledge about CSR initiatives, 

although there is still a need to 

improve awareness among the 

remaining respondents. 

Question no.2 
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Question no.2 

 

Where have you mostly heard about CSR activities?   

The chart shows that 47% of the 

respondents learned about CSR 

activities through social media, making 

it the most common source of awareness. 

18% became aware through company 

advertisements, while 11% learned 

through news or media. Additionally, 

12% heard about CSR from friends or 

family, and 12% explained that they 

don’t not hear about CSR activities 

before. This shows that the social media 

plays vital role in promoting these 

activities and their awareness in the society. 

 

Question no.3 

 

 Do you think companies should participate in initiatives or actions that benefit society and the 

environment?   

The chart highlighted that 52% of 

respondents strongly agree and 20% 

are agreed that the companies should 

contribute in activities that benefit 

society and the environment, while 22% 

remain neutral and 6% disagree. This 

indicates that a clear majority of 

respondents support the idea that 

companies should actively contribute 

to social and environmental welfare 
through such initiatives 
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Question no.4 

 

In your opinion, are CSR activities important for the welfare of society? 

The chart shows that 70% of the 

respondents believe CSR initiatives are 

vital for the welfare of society, while 16% 

think these activities are not important 
and 14% are not sure. This indicates that 

a major part of respondents recognize 

(70%) the importance of CSR and its 

actions in contributing to social welfare. 

 

 

Question no.5 

 

Do you Think CSR activities help in promoting sustainable development?   

 

 

The chart highlighted that 66% of the 

respondents confident that CSR of 

corporations help in promoting 

sustainable development, while 15% 

do not believe so and 19% are not sure. 

This specifies that a majority of them 

recognize the role and significance of 

CSR actions in supporting sustainable 

development. 
 

 

 

Question no.6 

 

Which CSR activity do you think contributes the most to sustainability?   

The chart shows that 45.5% of 

respondents believe environmental 

protection contributes the most to 

sustainability, followed by 22.2% who 

selected education support, 17.2% 

who chose health programs, and 

15.2% who selected community 

development. This shows that 

respondents study environmental 

protection as the most important 

activity related to CSR for promoting 

sustainability. 
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Question no. 7 

 

 Do CSR activities increase your trust in a company?   

The chart shows that 74% of the 

respondents believe CSR activities 

increase their trust in a company, 

while 14% do not believe so and 12% 

are not sure. This validates that CSR 

of corporations play an important 

role in building trust and an 

encouraging activity of companies 

among the public. 

 

 

Question no. 8 

 

Would you prefer to support or buy from the organisations that actively perform CSR 

activities?   

 

Analyses data from the Chart shows that 70% 

of the participants prefer to support or buy 

from companies actively perform CSR 

activities, while 18% do not prefer such 

companies and 12% are not sure. This 

revealed that CSR activities can positively 

influence consumer preference and 

encourage people to support socially 

responsible companies. 

 

Based on responses accumulated from the primary source, it is observed that a most of the of 

respondents were upto date about the CSR initiatives, different activities or actions of the 

companies run for the development of the community and society as a whole and recognize their 

importance in society. Most of them think that the business organizations should actively 

participate or contribute in initiatives that positively work to the betterment of society as well for 

the environment. The outcomes also show that it is the people thinking that CSR activities 

contribute to sustainable development and also helps to build trust toward companies. Further a 

large number of participants prefer to support companies which are entangled in CSR actions. 

 

The result shows that the activities under CSR are widely familiar and positively professed 

by respondents. Because of this it can be determined that CSR actions and actions play an 

important role in promoting sustainable development and helpful in linking between 

companies and society at the same time and platform. 
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FINDINGS 

 

The findings of are based on the analysis of   primary data gathered during the research through 

survey. When analyses these responses, and drawn conclusion drawn about the opinion of the 

individuals on “Corporate Social Responsibility (CSR)” actions or initiatives and how aware they 

are of these initiatives taken by companies for social change and how these are work for the 

environmental welfare.  Following are the observations drawn from the study.  

 

 The research outcome shows that few of the respondent were unaware about the CSR but 

at the same time many participants have idea about the CSR approach and the   activities 

carried out by companies and a small number of people have bounded knowledge about 

CSR. 

 It was also found out that social media helps as the main source through which come to 

know about CSR activities and their importance for the society and environment. 

 The results highlighted that more than half of respondents believe that business houses 

should actively take part in activities that support the communities, environment and 

contribute to the wellbeing of society. 

 The findings highlight by a large number of respondents that CSR activities are well-

thought-out and taken as vital for the welfare of society. 

 A majority of participant in the survey believe that CSR actions of the corporations 

contribute to promoting sustainable development. 

 The current research also find out that environmental protection is apparent as the most 

commanding CSR activity for sustainability. 

 The research results highlighted that the CSR activities help in increasing faith towards 

companies among the public. 

 The results highlight many respondents prefer to support or purchase from the 

organizations or companies that vigorously perform CSR activities. 

 

SUGGESTIONS 

On the basis of the survey conducted and analyzed, several recommendations can be suggested to 

reinforce the effectiveness of Corporate Social Responsibility (CSR) Initiatives and activities. 

These recommendations focus on enlightening consciousness among people and encouraging 

companies to promote and invest in CSR initiatives or Actions more meaningful and impactful for 

society and the environment. 

 

• Promoting CSR Awareness in the society 

Companies can organize awareness initiatives like workshops, seminars, and online campaigns to 

help people to understand CSR and how these activities alleviate the society and their impactful 

impact on the social wellbeing and sustainable development. 

 

• Effective Use of Digital Platforms 

Since many respondents learned about CSR through social media, business establishments can use 

social media frequently and for impacting the awareness of these activities the corporations should   
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better use of digital platforms to share information about their CSR initiatives and the outcomes 

of these efforts. 

Greater Focus on Environmental Aspects:  

The companies should focus more in the environment protection as their CSR initiatives. Although 

the research found out that the society also need support from the corporate for education sector 

followed with hospitals and other. Still   environmental activities are at supreme concern area and 

it is supposed be taken care first as CSR initiatives.  

 

 Better Communication of CSR Efforts:  

corporations should actively publicize their CSR initiatives and activities through different 

platform like advertisements, reports, and public awareness campaigns so that more people 

become informed about the work they are doing for society. 

 

 Involving Communities in CSR Activities: Encouraging the participation of local communities 

in CSR initiatives can help ensure that these activities address social and environmental needs. 

 

 Improving CSR Planning and Evaluation: 

Companies can formulate stronger CSR strategies and regularly review their initiatives to secure 

the efforts for making a positive and the long-lasting footprints for societal and green imperishable 

development. 

 

CONCLUSION 

The study demonstrates that “Corporate Social Responsibility (CSR)” actions and strategies are 

not new and most of the citizens are aware about the CSR initiates also the are aware about the 

role or significance of CSR in nation building and understand their value in supporting society and 

helping sustainable development. CSR initiatives help create greater trust toward companies and 

influence people to prefer businesses that act responsibly toward the society and the environment. 

CSR contribute positively in building a stronger and more positive correlation between businesses 

and society. Awareness and better communication about CSR activities can further enhance their 

impact for the sustainable development goal.  The effectiveness of these activities will be visible 

when companies openly share their CSR efforts and involve communities in their initiatives, it 

encourages greater public interest and participation. Therefore, it is significance for industries to 

continue implementing responsible and accountable practices that contribute to social welfare, 

environmental protection, and long-term sustainable development. 
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