






















 
Product  

Price per unit in INRs  
National Brand  Retailer ‘A’  

Local Brand  
Retailer ‘B’  
Local Brand  

Refined Oil 1 ltr  147 132 127 
Liquid soap 750 ml  123 102 97 
Detergent 1 Kg  103 88 87 
Sanitizer 1 ltr  691 533 523 
Tomato Sauce 500ml  206 165 154 
Room Fresher  500 ml  232 197 179 
Tea 1 Kg  376 317 315 
Vermicelli 1Kg  167 59 58 
Desi Ghee 1 ltr  540 432 412 
Floor Cleaner 1ltr  157 117 105 
Total (INR)  2,742 2,142 2,057 
%age of Savings  -- 22% 25% 
 

Product Range  Percentage  
Beverages  53 
Bakery Items  47 
Cosmetics  42 
Dairy products  49 
Frozen foods  51 
Household cleaners  59 
Paper products  57 
Personal care  50 
Sanitary products  58 
Stationery products  43 

 





Private Label -Product Attribute 
and Category Choice  

Implications  

Lower price and higher quality  Most beneficial category to enter if the lower price can 
come from disintermediation and part of the savings can 
be used to enha nce quality and raise the retailer’s margin  

Lower price and lower quality  Retailer must know his segment. Is inventing a new 
segment? Needs to be sure of the PQ -WP equation  

Higher price and higher quality  Niche. Does retailer have customers who will pay 
premium?  

Higher price -lower quality  Rejected  
 





Brand Attribute 
N=94 

Attitude  towar ds PLs Attitude towards NBs  t-test for equality 
of means; df:94  Mean Std. Dev.  Mean Std. Dev.  

Price 17.2 1.15 15.4 2.24 6.26* 
Quality 12.4 1.33 16.8 1.23 -14.94* 
Risk 12.6 1.44 16.5 1.29 -12.03* 
Health 14.1 0.99 13.8 1.13 1.99 
Freshness  13.8 1.81 13.5 1.99 1.35 
Brand image  11.1 1.66 1.30 1.21 -8.19* 
Prestige  12.1 0.34 13.5 1.35 -10.54* 
Packaging  12.5 1.22 12.4 1.41 1.97* 

 















Table 1 

Age 

  Frequency Percent 

Valid  

Percent 

Cum ulative 

Percent 

Valid <25 85 61.6 61.6 61.6 

25 to 30 20 14.5 14.5 76.1 

31 to 35 12 8.7 8.7 84.8 

36 to 40 9 6.5 6.5 91.3 

>40 12 8.7 8.7 100.0 

Tota l 138 100.0 100.0   
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